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ABSTRACT 

 

Shafiyra Lyoni Putri (2023): The Role of Instagram Reel to Stimulate 

Students’Motivation in Speaking English at 

English Education Department of Uin Suska 

Riau 

 

Mastery of language skills is one of the targets of learning English for 

students to communicate effectively in both oral and written forms. Oral 

communication or speaking is one of the language skills that students must master. 

The objective of this study is to investigates the students’ perception about the use 

of Instagram Reel to practice speaking english in EFL Classroom, also to 

investigates the effectiveness of the use of Instagram Reel to stimulate students' 

motivation in speaking english of the second semester at Departement of English 

Education of UIN SUSKA Riau. This research used quantitative research and the 

design of the research was survey design. This research was held on June 13, 2024 

at Department of English Education UIN SUSKA Riau. The data collected from the 

second semester of Department of English Education, there were 50 students as 

respondents of questionnaire selected based on convenience sampling technique. 

The findings shows that students have positive feedback toward using Instagram 

Reels in speaking English. Furthermore, Instagram Reels can effectively stimulate 

students' motivation in speaking English. 
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ABSTRAK 

 

 Shafiyra Lyoni Putri (2023):  Peran Instagram Reel untuk Merangsang 

Motivasi Siswa dalam Berbicara Bahasa 

Inggris di Jurusan Pendidikan Bahasa 

Inggris Uin Suska Riau 

 

Penguasaan keterampilan berbahasa merupakan salah satu sasaran 

pembelajaran bahasa inggris agar siswa dapat berkomunikasi secara efektif baik 

lisan maupun tulisan. Komunikasi lisan atau berbicara merupakan salah satu 

keterampilan berbahasa yang harus dikuasai siswa. Tujuan dari penelitian ini 

adalah untuk mengetahui persepsi siswa tentang penggunaan Instagram Reel 

untuk berlatih berbicara bahasa Inggris di kelas bahasa inggris sebagai bahasa 

asing, juga untuk mengetahui efektivitas penggunaan Instagram Reel untuk 

merangsang motivasi siswa dalam berbicara bahasa inggris pada semester kedua 

di Jurusan Pendidikan Bahasa Inggris UIN SUSKA Riau. Penelitian ini 

menggunakan penelitian kuantitatif dan desain penelitiannya adalah desain 

survei. Penelitian ini dilaksanakan pada tanggal 13 Juni 2024 di Jurusan 

Pendidikan Bahasa Inggris UIN SUSKA Riau. Data yang dikumpulkan dari 

semester kedua Jurusan Pendidikan Bahasa Inggris, terdapat 50 siswa sebagai 

responden kuesioner yang dipilih berdasarkan teknik convenience sampling. 

Temuannya menunjukkan bahwa siswa memiliki tanggapan positif terhadap 

penggunaan Instagram Reels dalam berbicara bahasa inggris. Selain itu, 

Instagram Reel dapat secara efektif merangsang motivasi siswa dalam berbicara 

bahasa inggris. 
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CHAPTER I 

 

INTRODUCTION 

 

A. Background of the Research 

Mastery of language skills is one of the targets of learning English 

for students to communicate effectively in both oral and written forms. Oral 

communication or speaking is one of the language skills that students must 

master. Students’ speaking ability can be defined as the ability to deliver, 

express, or describe students’ thoughts through the spoken form, allowing 

them to be imaginative and creative when interacting with others to achieve 

specific goals (Mart in Saputri et al., 2022). This ability is needed for 

language learning and comprehension (Mandasari & Aminatun, 2020). It is 

used in verbal utterances to express thoughts. As a human interaction used 

to share information with others, it is composed of a series of verbal 

utterances that convey meaning (Wulandari & Ashadi, 2021). It has become 

an important part of everyday interaction because a person’s ability to speak 

fluently and comprehensibly is frequently based on his or her first 

impression. Furthermore, speaking entails communicative performance as 

well as some elements such as grammar, intonation, pronunciation, 

vocabulary, and so on (Afrilliani et al., 2020). 

The Role of Instagram Reels as a tool for learning English has gained 

significant traction among students, particularly in enhancing their speaking 

skills. Research indicates that many students perceive this method positively, 

finding it engaging and effective for language acquisition (Aidah, 2022; 

Alotaibi, 2023). A study involving university students revealed that a 

majority found Instagram Reels to be a comfortable and enjoyable way to 

learn English. The platform's short, engaging content helps maintain 

motivation and encourages consistent practice. Students reported gaining 

vocabulary through videos, captions, and comments, which significantly aids 

their speaking performance (Almadhady et al., 2021). Additionally, using 
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Instagram Reels creates a dynamic and captivating learning environment; 

students' scores in speaking assessments improved significantly after 

incorporating Reels into their learning routine, indicating increased 

engagement and motivation (Amalia, 2022). 

Motivation plays an important role in teaching and learning process. 

It determines to become a successful student or not. When the students are 

motivated to learn they will engage in learning and influence their 

performance. (Schunk, et. al., 2008) suggested that the choice of task, effort, 

and persistence as the relevant indexes of motivation that usefully inform the 

students’ motivation in learning. Motivation is probably the most frequently 

used catch-all term for explaining the success or failure of virtually any 

complex task. It is easy to assume that success in any task is due simply to 

the fact that someone is “motivated” (Brown, 2004). 

There are some previous research that discuss about The Role of 

Instagram Reel to Stimulate Students Motivation in Speaking English. The 

study by Aidah (2022), “EFL Students’ Perception Towards the Use of 

Instagram in Speaking English” shows that the students see Instagram 

positively. The students find Instagram as a tool that provides a new way for 

them to practice speaking English. Instagram offers a different atmosphere 

for the students to practice, and it helps them to be more confident. 

Additionally, they also feel motivated. The study by Aprian, Oktavia and 

Trisnawati (2023), “Students’ Perception Using Instagram Reels Toward 

Speaking Ability Improvement: English Departement Students’ Voice” find 

out that most of the students gave positive perceptions about the use of 

Instagram reels in the process of improving their English speaking skills, 

students gave good and good responses during the interview process, they 

also showed significant progress during the use of the Instagram reels 

application which initially only had little vocabulary. In addition, Study by 

Dewi, Marsakawati, Putra and Suwastini (2022), “Being Real on Instagram 

Reels: An Authentic Tool to Enhance English Speaking Skills” show that the 

perceptions of students on the implementation of Instagram reels to improve 
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speaking skills were favorable. Most students agreed that implementing 

Instagram reels as an authentic tool in speaking was adaptable, effective, and 

authentic. It also increased the students’ speaking abilities, which were 

referred to as positive attitudes. 

Despite those facts, several challenges arise when students use social 

media, particularly Instagram Reels, for learning English. One of the main 

issues is the distraction caused by non-educational content, such as 

entertainment videos and advertisements, which can divert students' 

attention from language practice. Additionally, poor internet connectivity 

and frequent power outages hinder access to online resources, making it 

difficult for students to engage consistently with learning materials (Faizi et 

al., 2022). Another problem is the lack of digital literacy, as some students 

are unfamiliar with using social media for educational purposes. Moreover, 

without proper guidance and feedback from teachers, students may struggle 

to use the platform effectively to stimulate their speaking skills. Exposure to 

informal or incorrect language on social media is another issue, as students 

may unintentionally adopt non-standard English. Finally, poor time 

management can also become a problem, as the easy access to Instagram 

may lead students to spend excessive time on non-academic content. 

Based on preliminary study, at English Education Departement in 

UIN SUSKA RIAU, it is find that many of them feel anxious while speaking 

English in front of the public, especially in formal or informal speaking. 

Some students’ said that they have many experiences speaking in front of the 

public, such as presentation in front of the class, answering the question, and 

asking the question. But sometime, they felt anxious when speaking english 

in front of the public or class. Then another students said that speak english 

with Indonesian language as the mother tongue, they still felt confused to 

practice conversation, it is happen because of the lack of vocabulary and lack 

of grammatical mastery. Additionally, students struggle to express their idea 

and make conversation in speaking, it might because they have lack of 

knowledge and ability of five components of speaking; pronunciation, 
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grammar, vocabulary, fluency and comprehension. The five components of 

speaking is one of the factors influenced speaking ability of students. Beside 

that Particularly, there are the feeling of being afraid of making mistakes, 

lack of confidence when the students have to speak in front of the class, 

Juhana (2012). 

Based on the explanation above this study is needed to be conducted 

because there are still a few studies related to this topic conducted at the 

university level especially in UIN Suska Riau. Moreover, the reason why do 

the researcher choose the title is because of the findings of the study will be 

able to provide insights for English language teachers to design more 

innovative and effective teaching methods that are suitable for the current 

digital era in order to make the students have a high motivation so they will 

be able to speak English confidently. This research is expected to be very 

useful for readers, particularly those who are interested in using social media 

as a technology-based learning media to teach English by utilising Instagram 

Reels. 

B. Identification of the Problem 

In line with the background above, there are many problems faced by 

the students. Many of them feel anxious while speaking English in front of 

the public, especially in formal or informal speaking. Some students feel 

anxious when speaking english in front of the public or class. Then another 

students said that speak english with Indonesian language as the mother 

tongue, they still felt confused to practice conversation, it is happen because 

of the lack of vocabulary and lack of grammatical mastery. And some 

students struggle to express their idea and make conversation in speaking. In 

addition, the students are often dissatisfied with their present speaking 

abilities, which is a reason that makes them afraid to speak in class. 
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C. Limitation of the Research 

This research was conducted to focus on the research problem which 

is to investigates how the students’ perception about the use of Instagram 

Reel to practice speaking english in EFL Classroom of the second semester 

at Departement of English Education of UIN SUSKA RIAU. 

 

D. Formulation of the Research 

The problem of this research formulated into these following research 

questions: 

1. How is the students’ perception towards the use of Instagram Reel in 

speaking english of the second semester at Departement of English 

Education of UIN SUSKA RIAU? 

2. How is the effectiveness of the use of Instagram Reel to stimulate 

students' motivation in speaking english of the second semester at 

Departement of English Education of UIN SUSKA RIAU? 

 

E. The Objectives of the Research 

a. To investigates the students’ perception about the use of Instagram Reel 

to practice speaking english in EFL Classroom of the second semester 

at Departement of English Education of UIN SUSKA RIAU. 

b. To investigates the effectiveness of the use of Instagram Reel to 

stimulate students' motivation in speaking english of the second 

semester at Departement of English Education of UIN SUSKA RIAU. 

 

F. The Significance of the research 

Theoritically, the features and tools of Instagram can assist teachers 

and students in achieving their goals in teaching-learning, and they can also 

motivate students to learn. It offers authentic content with students’ 

collaboration, improving the students’ awareness, self-confidence, and 

motivation for learning. 
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Practically, Instagram Reel can be exciting teaching methods. 

Instagram Reels offer teachers new ways to make learning fun. By using this 

platform in class, teachers can create interesting lessons that students enjoy. 

Instagram Reel also let students practice language skills whenever they 

want, even outside of class. By using this feature, students can engage with 

real-world language content and improve their speaking abilities more 

effectively.  

 

G. Definition of key terms 

1. Instagram Reel 

According to Sumrak (2023), Instagram Reels are video clips (typically 

15 – 90 seconds, but can go up to 15 minutes) that can be shared as 

Stories, posts, and even featured on a dedicated Reels tab on your 

profile. In this research, Instagram Reel means a media that used to help 

students’of English Education Departement of UIN Suska Riau to 

stimulate their motivation in Speaking English. 

2. Speaking 

Speaking in linguistics term has various definition. In Hornby, speaking 

means saying something to express ideas and opinion. According to 

Kurhartanti (2005) speaking is a set of voice uttered by one and 

understood by someone else. It means to deliver thought or opinion. In 

learning a second or foreign language, speaking is the most important 

aspect. The success can be measured through students’ or learners’ skill 

in carrying out a conversation and interacting orally in that language. 

In this research, speaking means as skill is the ability of the students’ 

of English Education Departement of UIN Suska Riau to communicate 

with others. 

3. Motivation 

Motivation is the factors that determine a person desires to do 

something, Longman (1991). Motivation in this study refers to the 
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factors that influence the students’ of English Education Departement 

at UIN Suska Riau in speaking english. 
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CHAPTER II 

 

LITERATURE REVIEW 

 

A. Theoretical Framework 

1. Speaking Skill 

Mastery of language skills is one of the targets of learning 

English for students to communicate effectively in both oral and written 

forms. Oral communication or speaking is one of the language skills 

that students must master. It is because speaking does an important role 

for having communication with other people. Unfortunately, some 

English teachers do not provide many cases for the learners to speak 

intensively. It makes the students need improvements by practicing 

their speaking skill. Based on Samad, Bustari and Ahmad (2017) 

speaking is known as a skill to share ideas, thought and intention by 

using a language in oral form.  

In addition, Harmer (2007) speaking does not only for 

pronouncing phonemes in a good way, using suitable stress, intonation 

pattern, and connected but speaking must show a range of different 

conditions and situations with sequences conditions and strategies. 

Students’ speaking ability can be defined as the ability to deliver, 

express, or describe students’ thoughts through the spoken form, 

allowing them to be imaginative and creative when interacting with 

others to achieve specific goals (Mart in Saputri et al., 2022). This 

ability is needed for language learning and comprehension (Mandasari 

& Aminatun, 2020). It is used in verbal utterances to express thoughts. 

As a human interaction used to share information with others, it is 

composed of a series of verbal utterances that convey meaning 

(Wulandari & Ashadi, 2021). It has become an important part of 

everyday interaction because a person’s ability to speak fluently and 
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comprehensibly is frequently based on his or her first impression. 

Furthermore, speaking entails communicative performance as well as 

some elements such as grammar, intonation, pronunciation, vocabulary, 

and so on (Afrilliani et al., 2020). 

The main focus in language learning is developing speaking 

skills (Mustofa & Hamid in Ardiansyah & Kurniawan, 2019). Learning 

how to speak English is very important for students, as it allows them 

to demonstrate their ability to use the language (Zyoud, 2016). 

Speaking is also the main means of interacting, sharing ideas, and 

conveying information to other people (Kristiani & Pradnyadewi, 

2021). 

Speaking is the heart of learning English. Speaking as one 

productive skills offers a real result for someone who learn a foreign 

language. It is considered as the most important skill for business and 

government officers as it is the main communication tool worldwide. 

Speaking is extremely important when it comes to the output process of 

learning second language. Moreover, speaking is the key to effective 

communication, which is vital in both personal and professional 

settings. It allows learners to express themselves clearly and confidently, 

which is essential for building strong relationships and achieving goals. 

The ability to communicate effectively in English is not only limited to 

the use of grammar and vocabulary but also involves the ability to speak 

fluently and clearly. Additionally, speaking is considered the most 

important productive skill for all language learners to master. It is 

because speaking can measure the success of language competency 

(Nunan, 1991). In addition, there are several components to measure the 

students’ speaking skills, such as fluency, grammar, pronunciation, and 

vocabulary. Therefore, students must be aware of those aspects to 

increase their speaking ability. 

Speaking skills cannot be learned on their own. This skill must 

be developed through education, a carefully designed program, and 
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sufficient practice. Someone usually uses conventional and ordinary 

English. Speaking is the most practical and strategic option for carrying 

out communication when using language as a communication 

instrument involving listening, speaking, reading, and writing. It is not 

unexpected that one of the national linguists, Tarigan (2019), indicates 

that speaking skills have a close relationship with three other linguistic 

skills. Speaking is the process of transmitting various messages in the 

form of communication employing characteristics of sounds via the 

human sense of speech (Hockett & Hockett, 1960). As a result, speaking 

skills are the most significant component of learning a language, 

particularly when speaking helps with the English language learning 

process at the university level. 

The ability to speak reflects the mastery of language skills which 

is particularly important for the students to master. Many of them have 

good proficiency in other skills but seem not good enough at speaking 

(Devi, Virgiana & Auli, 2020). The ability to speak in language learning 

is not only being able to talk but also how they deliver their thoughts 

and ideas in oral communication. Hence, speaking skills get much 

attention in language learning. 

The requirement of a teacher during the teaching learning 

process in classroom to choose teaching activities that are interesting for 

the students is mandatory to be carry out. Especially in teaching English 

speaking, choosing alternative media, methods or fun activities that 

attract students’ interest and motivation must be the focus for the 

teacher. Also, finding ways to practice oral communication outside the 

classroom is often a significant challenge. The importance of speaking 

in the language classroom is not just as a communication skill, but also 

as a means of facilitating the acquisition of the target language and the 

learning academic content (Biel & Gatica, 2010). In contrary the 

speaking problem faced by students are influenced many factors, such 

as their intrinsic motivation, confident and anxiety always there. 
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However, many students in Indonesia experience difficulties in 

acquiring these skills. They may feel anxious about speaking in public 

and lack confidence in answering questions from teachers in class. 

These obstacles can hinder their ability to communicate effectively in 

English, which can ultimately impact their academic performance and 

careers. Therefore, educators need to provide support and guidance to 

students to help them overcome barriers to speaking, and develop the 

confidence and skills necessary to communicate effectively. Students 

tend to have lack of the ability in speaking language being learnt. They 

were seen having no desire to practice their English daily. English is 

being learnt since they were in early level of education. The fact that 

they still could not be able to speak in English is quit hard to accept. 

Many students face difficulties in speaking English due to 

several factors. According to (Riswandi, 2016) noted that students often 

feel nervous when asked to give presentations, which results in the use 

of inappropriate vocabulary and grammar. Y. Wulandari & Fadhilawati, 

(2019) also emphasized that limited vocabulary, poor understanding of 

grammar, and difficulties in pronunciation of English words are 

important factors that hinder students from speaking English with 

confidence. Students' limited ability to speak English is often related to 

a lack of basic mastery of vocabulary and grammar knowledge, as well 

as a lack of academic literacy in reading and writing (Budiharso in 

Fadhilawati, 2015). Therefore, it is important for educators to address 

these factors and provide students with effective strategies to improve 

their English speaking skills. 

Despite those facts, students still find problems in mastering 

speaking skills. According to Himmah, Suhartoyo, and Ismiatun (2020), 

the students are often deal with issues such as lack of confidence to 

speak and lack of vocabulary, which prevents them from expressing 

their thoughts and knowledge. Additionally, Ur (1996) stated that there 

are four common factors of the students' difficulties in speaking such as 
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inhibition (fear of criticism, being shy), nothing to say (less motivation 

to express their thought), low participation (little talk time), and mother 

tongue (dialect). In addition, the students are often dissatisfied with their 

present speaking abilities, which is a reason that makes them afraid to 

speak in class (Riasati, 2012). As a result, these problems cause the 

students speaking skills to be considered low (Himmah et al., 2020). 

Therefore, teachers are expected to find new and fun ways to create an 

attractive environment, such as integrating technology into language 

classes to help the students overcome the problems mentioned. 

This study used social media Instagram, especially Reels 

Instagram, as the media in learning to speak English. In this case, 

Basically, some students always their social media to relieve their 

boredom after doing learning activities. The students are rarely used 

social media for learning something which was related with the 

education. Thus, some students seem have no motivation in learning. 

this study try to explore about Reels Instagram, which one of feature on 

Instagram where almost students open up. Academically, the students 

should be more active in the learning activities which is they can be 

more confident and try to having conversation with their teacher. But on 

the other hand, we are just faced on the pandemic which made some 

students are getting tired easily because do the online learning. This 

activity brings some problem with their confidence and they 

conversation. This study purposes in how to increase the students 

motivation in speaking English. 

 

2. Motivation in Speaking English 

Motivation is something which encourages a person to do 

something. According Simaibang, (2017) said “Motivation is a process 

that initiates, guides and maintains goal-oriented behavior. Motivation is 
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what causes us to act, whether it is getting a glass of water to reduce 

thirst or reading a book to gain knowledge”. 

According Krismony et al., (2020) said that Motivation is an 

important part in supporting the success of the learning process. 

Understanding students’ English learning motivation has a very 

important role to make students gain success in learning English. It is an 

urgent variable to be considered by teacher in recognizing the students’ 

problem and to create conducive atmosphere in the classroom that will 

raise the students to do more toward learning English. By having the 

great motivation, the learners are able to respond to the learning 

situation, seek out all opportunities to acquire English language, make 

maximum use of the opportunities afforded to practice the language, 

possess analytic skill, be adaptable in learning situation possess, self-

esteem, and take a risk for their learning. 

According to Johnson and Pearson in Darmiyati (2007), there are 

two causes of low learning English speaking achievement. They are 

coming from external and internal factors. External factors can be 

classified into two groups: social and non-social factors. Social factors 

can come from the students themselves and non- social factors can be 

the place or location, the weather, and time when the learning process 

happens. Internal factors can also be classified into two groups. They are 

physiological factors and psychological factors. The physiological 

factors include the function of certain organs that students have. The 

psychological factors can be the students‟ motivation to read and 

interest. Arifin (2017) holds the view that the psychological aspect has a 

significant role in learning, especially speaking performance in 

classroom activities. 

In addition, Arifin in his research found out that both teacher and 

students took an essential part in building a decent atmosphere in 

classroom events (2017). Psychological aspects of students such as 

anxiety, low self-esteem, less confidence, and lack of focus were the 
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main problems that occurred in students’ aspects. In summary, it has 

been shown from this study that students need learning activities that 

help them to overcome their anxiety, low self-esteem, lack of focus and 

improve their confidence. He suggested one technique to overcome 

those problems which are giving chance for students doing outside 

activities to speak English (2017). This activity is believed can create 

students opportunities to show their true capability in speaking. In this 

case, technological tools can be utilised to provide learners with a 

possibly psychologically safer environment where learners do not 

always need to directly face their teachers or the whole class when they 

practice speaking. Such tools can also make it possible for learners to 

practice speaking at their own pace outside the class. 

Johnson and Morrow are quoted in Nirmawati (2015) stated that 

speaking which is best referred to as 'oral communication is an activity 

that involves two or more people in which listeners and speakers must 

react to what they hear and at the following level contribute / answer it. 

Not only does it form grammatically correct sentences, it also covers 

broad areas like mechanical, functional, pragmatic, and social 

interactions. In addition, Zhang (2009) argues that speaking skills 

remain the foremost difficult skill for many English learners to master, 

which they're still incompetent at speaking orally in English with people. 

Additionally, Ur (1996) stated that obstacles like, worrying about 

making mistakes, not knowing what to mention, and using the tongue 

are some samples of problems in classroom speaking. Referring to that 

reason, it will be concluded that the event of communicative skills can 

only occur if students have the motivation. Thus, teachers have the 

responsibility to arrange students as best they will to talk English. 

The role of technology in the education field also brings their 

enormous challenges teachers should face. One of the problems is the 

teacher’s attitudes towards the computer and the internet, which are also 

key factors in the successful implementation of ICT in education. Based 
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on Seraji, Ziabari, and Rokni’s (2017) result that the teacher’s attitudes 

are going to be significantly positive in the use of technology at some 

institutes and schools, because technology in education also can be 

learned and practiced from the time to time. 

The use of education technology which is supporting the 

teaching and learning process to make a new method or media may fulfil 

the students’ needs. Teachers should make an enjoyable method or 

medium that may enhance students’ motivation in learning the lesson. 

According to Rao (2019), social media as one of the effects of 

technologies may bring an effect on improving students’ vocabularies in 

English Learning and Teaching and it is also useful for making the 

students enjoy the class activity and easy to engage the material. 

In achieving the students’ needs in learning English, the teacher 

should understand the students’ needs and preferences. According to the 

Keser and Yavuz (2018), some teachers, especially pre-service English 

teachers, face some problems in the classrooms such as talkative, noisy, 

and crowded class that happens because the students have low 

motivation in learning English. The results are that the students have low 

motivation in learning English, they are afraid of speaking English, and 

they are passive learners. 

Uno (2009) affirmed the roles of motivation in learning, such as 

motivation can determine learning reinforcement, motivation makes 

learning objectives clearer and motivation makes learning persistent. 

Further, Astuti (2012) reported that motivation is psychology factor that 

can influence the process and the result of learning. If the students have 

high learning motivation, they students will do more learning activity. 

So, it is suggested that the teacher must improve students’ English 

learning motivation. As teachers, they often forget that all of their 

learning activities are filtered through their students’ motivation. In this 

sense, students control the flow of the classroom. Without student’s 

motivation, there is no pulse; there is no life in the class. When teachers 
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learn to incorporate direct approaches to generating student motivation 

in their teaching, they will become happier and more successful teachers. 

In other word, the successful learning is influenced by the 

students motivation in the classroom, especially in language classroom. 

The importance of motivation in the teaching-learning process cannot be 

overstated. It stimulates and facilitates learning activities, controls and 

directs student behavior and attitude, gives satisfaction and happiness, 

and incorporates moral and spiritual values into students' minds. 

Different approaches to motivation include behavioral, humanistic, 

cognitive, and socio-cultural approaches. Each of these approaches has 

its own strengths and weaknesses, and teachers should be aware of these 

to effectively motivate their students. Dornyei (2001). said that “In my 

view correct belief that during the lengthy and often tedious process of 

mastering a foreign/second language, the learners enthusiasm, 

commitment and persistence are the key determinants of success and 

failure”. It is assumed that the students with high motivation in learning 

English will be more successful, brave and confident rather then the 

students who have low motivation or not at all. 

This research discusses how motivation is important in learning 

English speaking. Instagram, including it reel features is considered a 

tool that could help students increasing their motivation in improving 

their English speaking skill. 

 

3. Instagram Reel 

There are many social media in the world. The example is 

Instagram. Instagram is a popular social media among the millennial 

generation. Amancio (2017) said that "Instagram users can post photos 

or videos in their field and can also like what people that they are 

following are posting, their interaction happens with their photos and 

others people's photos". 
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There are many kinds of social media that have been used for 

helping improve the four English skills, namely listening, speaking, 

reading and writing in using the media such as Facebook, Podcast, and 

Instagram and the like in improving students’ speaking skill. Dzakiria 

and Jassim studies (2019) conducted a research of how Facebook can be 

a potential medium for improving English Language proficiency. The 

result of this study showed that the students can enhance their speaking 

skill but the students prefer to study English using Facebook and it 

combine with a kind of competitions. The study is made by Alsaleem 

(2018) also supported that the use of the Facebook the students have 

been familiar with can enhance their skills and motivations. His study 

attempted to compare two groups where a group used the Facebook as 

the learning medium and the other did not use the Facebook as the 

learning medium to improve their speaking skills. Instagram is a social 

media that is used for sharing pictures, videos and captions or quotes. 

Some other researchers used Instagram to improve the students’ writing 

skill rather than other skills like speaking. Rahmawati, & Sulistyorini 

(2019) and S Renaldi (2017) have studied the students’ writing by using 

Instagram to check their writing ability before Covid-19. The result 

shows the use of Instagram can enhance and fulfil students’ need. 

Instagram is one alternative way of teaching language. Taking 

into consideration that Instagram provides video tools, it becomes a 

further tool of teaching and learning media. According to Henich (1996), 

teachers are expected to be able to translate and channel learning to 

students through an intermediary or plural called the media and apply it 

with existing learning models. Instagram is a famous social media 

among youngsters. The eye catchy and easy use are two good reasons 

why youngsters fall in love with it. It is the reason why social media like 

Instagram is good for the teaching and learning process. According to 

Crowley (2015) there are some reasons to use social media in the 

classroom: (1) Social media provides venues for students to share their 



18 
 

 

stories both within and beyond the classroom, (2) It also grants 

opportunities for them to hear stories from beyond their school, (3) 

Social media helps students to recognize the power of personal voice. 

Social media is an alternative learning media. In academia, social 

networking sites (SNS) are considered very useful in language learning 

because their community-centered designs support the spread of native 

languages and encourage interactions that occur outside the classroom. 

The popularity of social media has a huge impact on students. One of the 

popular social media is Instagram. Students spend more of their time 

using Instagram through their smartphones. Therefore, this can be 

adapted by teachers or educators to develop certain activities that use 

social media, especially Instagram in language learning. Teachers or 

educators can actively use Instagram to stay connected with students 

(Zhang, 2013). The use of social media as a learning medium has 

supported a classical theory on social learning theory. 

Reels is an application that makes short videos of 15 seconds 

with choice of audio, effects, and other creative tools. Reel invites its 

users to create fun videos to share with friends or anyone on Instagram. 

On reels we can find very short and clear videos about procedure text 

that we can find in anyone's posts, even some videos bring up text so that 

posts can be read by anyone. From the short videos of Instagram Reels, 

the researcher hopes that 15-60 seconds video could be made students 

learn new things in a short time. Instagram Reels can be a great 

instructional resource as a teaching motivation tools and support 

students’ creativity. On reels, we can find very short and clear videos 

about procedure text that we can find in anyone's posts, even some 

videos bring up text so that posts can be read by anyone. Using video 

reels to teach English makes students become easy, understand, and have 

fun learning English. . It also can make students more active and easy to 

understand the material since the video contains pictures and audio that 

causes students to see the material directly. 
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Instagram is widely used by many people, particularly school 

students. It allows users to capture and share their life moments with 

followers through a series of filter-manipulated pictures and videos an 

in instantaneous way (Hu et al., 2014). As a matter of fact, it is common 

for school students to have an account in their Instagram and update their 

life moments to their friends and followers. Instagram can also be seen 

as a useful tool to enhance students’ motivation and confidence in 

English communication, as students will be exposed to various users 

from all over the world. 

Erarslan (2019) explored the opinions of university students on 

Instagram as an educational platform for educational and language 

learning goals, as well as its impact on students' language learning 

outside of formal classes. The finding showed that most students agreed 

that Instagram became a preferred utilizing it for educational and 

language learning objectives, and it was the most widely utilized social 

media network. Moreover, numerous features on Instagram and 

accessible in its use make Instagram attract many users, especially youth. 

Instagrams’ features have their roles. Based on several expert 

Instagram has eight advantages as a media to develop English language 

skills. Instagram helps students to develop their speaking skill. Al- Ali 

(2014) argued that the role of Instagram as a Learning tool to develop 

students speaking skill. Similarly, Handayani (2015) states that 

Instagram can be used in language classes to conduct various activities 

such as role plays, describing someone, writing a caption on a posted 

picture, and speaking activities through videos, etc. In addition, 

Instagram is widely used because the features provided are useful for 

language learning. Furthermore, students can follow several English-

based accounts on Instagram to give more pieces of information beyond 

the classroom. Therefore, the English language learning can be more 

efficient because students can learn independently outside the classroom 



20 
 

 

by utilizing the features on Instagram. Students practice their speaking 

using many of Instagram’s features. 

Using Instagram as a new media in learning language can apply 

by teacher in classroom. Because it can help students to develop their 

ability in learning English. Research by Azlan et al. (2019) used 

Instagram to increase motivation of students. Then, Code in Syamsuddin 

et al. (2021) added that Instagram is one of social network sites (SNS) 

which is based around photos sharing as participants upload their 

pictures and short videos with captions, comments, and the newly 

invented hashtags. Because Instagram is very interesting and 

informative. Instagram gives users a quick and easy method to record 

and share special moments in their lives with friends by turning them 

into a collection of images and videos. Because it is very interesting and 

informative. Students can send some images or posting video. They can 

take advantage Instagram as a learning medium than they only share 

about their life moment. Furthermore, Instagram as social media can be 

accessed by students via computer or smartphone. It could be used for 

help student in language learning process. 

In addition, Mansor and Rahim (2017) claimed Instagram was an 

efficient tool for students’ interactions, whereas discussing task-related 

content. Besides, Listiani (2016) in her research revealed that Instagram 

promoted a much better understanding of college students with high and 

low motivation. Moreover, Al-Ali (2014) and Wiktor (2012), claimed 

Instagram has potential to be a acquisition tool regarding language skills. 

When pictures or videos are uploaded and shared with the scholars 

followed by questions from the teachers, the scholars are encouraged to 

use their language skills. Since internet becomes increasingly mobile, it 

may be used almost in everywhere, such as in lecturer’ hall, computer 

room, classroom, at home, on the thanks to school, or in internet cafe. 

Thus, these make Instagram more tempting to be considered and utilized 

as a learning tool. 
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Instagram was released in 2010 and immediately got global 

attention from people around the globe. The features available on 

Instagram are beneficial in supporting the English language learning 

process. The features such as Instagram TV (IGTV), reels, and Instagram 

story can be used to upload the students’ work in a certain material that 

they learned. Additionally, the visual essence of Instagram arguably 

distinguishes it from other social media that are comparatively more 

text-focused. The visual essence of Instagram contributes to the use of 

Instagram by teachers in ways that vary from how they use certain other 

social networks (Carpenter et al., 2020). Hence, Instagram received huge 

attention from scholars than the other online platforms because of its 

differences in significant ways. In addition, the popularity of Instagram 

among educators enables it to use in language learning, especially in 

English Foreign Language (EFL) classes. 

Instagram allows users to make videos using it Reel feature. 

Instagram users can display their talent and skill in talent videos and give 

tips and advice on how to do something well by sharin g it in How-to 

videos. Making a big announcement also can done in video of personal 

messages. These videos can be seen by other people, and also can be 

commented. Akhiar, Mydin and Kasuma (2017) said that making short 

videos to introduce themselves is a language activity that can be 

implemented using Instagram. This feature allows users to share their 

personalities and showcase their creativity, making it an excellent tool 

for building connections and fostering engagement. In addition, Reel 

that are made can also be varied in content. For instance, videos on 

correct pronounciation can be shared, helping users improve their 

language skills. Furthermore, Reel can include English songs, making it 

a versatile platform for entertainment and learning alike. The variety of 

content that can be shared on Instagram Reels makes it an attractive 

option for users looking to express themselves creatively and connect 

with others. 
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Hence, the student's intimacy with Instagram can advantage them 

decrease their anxiety due to utilizing the unaccustomed tool in language 

learning as well as promoting an engaging environment. In addition, 

Instagram offers flexibility for the students to learn outside the 

classroom where they can get extra time to practice their speaking skills. 

This flexibility can be particularly useful for students who may not have 

access to language learning resources or opportunities to practice 

speaking in their regular school environment. By using Instagram, 

students can engage in language learning activities at their own pace and 

convenience, which can help them build confidence and reduce anxiety 

in their language skills.  

Besides, video post on Instagram helps the students to practice in 

a safe and comfortable environment, also in a more controlled and 

private setting. This can be especially beneficial for students who may 

feel nervous or self-consious about speaking in front of their peers. 

Instagram also attracts the teacher's attention to utilizing the affinity 

spaces that can be prompted creative activity in English language 

learning (Carpenter et al., 2020; A. D. Handayani et al., 2018; Yusuf & 

Jazilah, 2020). Additionally, Instagram can be used to create affinity 

spaces that encourage creative activity in english language learning. 

These spaces can be designed to foster collaboration and interaction 

among students, promoting a sense of community and shared learning 

experience. By engaging with each other through Instagram, students 

can develop their language skills in a more dynamic and engaging way. 

(Aries & Islamiah, 2020; Devi et al., 2020). 

The fundamental reason for using Instagram as a learning 

medium is that apart from the widespread use of social media, especially 

Instagram in various circles, there are also other factors such as wanting 

to show the ability of English education students to their closest people 

and followers or maybe it can also bring job opportunities. Even so, 

output remains a top priority. In addition, there are other considerations 
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in the use of Instagram as a learning medium, namely Instagram can give 

students the authority to create their own digital content and publish it 

online through Instagram TV, for example, besides that it can stimulate 

student activeness, creativity, and self-confidence. Instagram allows for 

collaboration between students and educators on certain projects or tasks 

for learning purposes (Bexheti, 2014). 

Students are ready for technological changes in learning (Manca 

& Ranieri, 2013) especially during the current pandemic, where all 

education actors are forced to be ready to deal with technology. 

Therefore, choosing the right platform can be a benchmark for the 

success of a learning activity. Currently, the most popular social media 

platforms are YouTube and Instagram. Especially in its use as a learning 

medium, this platform can have a positive impact, especially on 

language learning. 

Nowadays, there is a lot of potential for media based on social 

media applications such as Twitter, Facebook, Line, and Instagram to 

make learning activities more creative and engaging. Instagram is one of 

the most popular apps among young people, with more than two billion 

users expected to increase over time (SEO.AI’s Content Team, 2024). 

According to Napoleon Cat's research, Indonesia has 88.86 million 

Instagram users in February 2024. The majority of Instagram application 

users in Indonesia are between the ages of 18 and 24, accounting for 

30.08 million. Female account for 19.8% of the application's users, while 

males make up 17.5%. This statistic shows that the majority of Instagram 

users are teens aged 18 to 24 (napoleoncat.com, 2024). Therefore, this 

app has greater potential for use as a classroom learning tool. 

Data from Data Report (2019) reveals that Indonesia is in the top 

five countries which most frequently use Instagram along with other 

countries such as the United States, Brazil, Russia, and United Kingdom. 

In addition, Solomon (2013), the extent of engagement of college 

students on the network seems to be higher. Nowadays, there is a lot of 
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potential for media based on social media applications such as Twitter, 

Facebook, Line, and Instagram to make learning activities more creative 

and engaging. Instagram is one of the most popular apps among young 

people, with more than two billion users expected to increase over time 

(SEO.AI’s Content Team, 2024).  

According to Napoleon Cat's research, Indonesia has 88.86 

million Instagram users in February 2024. The majority of Instagram 

application users in Indonesia are between the ages of 18 and 24, 

accounting for 30.08 million. Female account for 19.8% of the 

application's users, while males make up 17.5%. This statistic shows that 

the majority of Instagram users are teens aged 18 to 24. Therefore, this 

app has greater potential for use as a classroom learning tool.It has been 

reported that teenager stand to spend hours accessing it (Handayani, 

2017). Furthermore, Hape (2018); Handayani (2016); and Listiani 

(2016) agreed that Instagram could be an effective tool in teaching 

speaking. It is facilitating with video and can be watched by many 

people. Referring to the description above, researcher conducted the 

research dealing with the use of Instagram Reel to stimulate students’ 

motivation in speaking english. 

Whether the students want to learn general English, business 

English or any other level, there is something for everyone on Instagram. 

Some accounts produce content for particular language skills, such as 

vocabulary, grammar and pronunciation. According to the Oxford 

House,  gives some several accounts for learning the English language, 

namely: 

1)  BBC Learning English 

BBC Learning English is a super popular Instagram account with 

over 1.4 million followers. They regularly post quick quizzes and 

grammar cards, explain commonly used and not so commonly used 

phrases. They also share examples of idioms to help you expand your 
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language toolbox. Even better, they create videos so that you can practice 

your pronunciation and learn new vocabulary around a theme. 

2)  In English With Love 

In English With Love was created by Sama, an English teacher 

who has a keen eye for designing beautiful Instagram images and a deep 

knowledge of English teaching. She uses inspirational quotes to 

highlight phrasal verbs and explain their meaning. In her “What’s 

another way to say…” series, she shares alternatives to commonly used 

expressions. She also helps you figure out when not to use certain words 

like ‘any’, ‘for’, ‘off’ or ‘do’. 

3)  English Without Tears 

English Without Tears is run by Gabriela Torens. She focuses on 

helping you avoid common mistakes and learn the correct way of saying 

things. She teaches phrasal verbs, indefinite pronouns, indirect speech 

and many other grammar “problem areas” through posts packed with 

information. Her feed looks just like a colourful exercise book scissored 

together from tables, posters and dictionaries. From time to time, she 

even slips in a meme. 

4)  English With Nab 

English with Nab, created by coach and English teacher Nab, is 

a fun, interactive account that teaches 21st century English. It focuses on 

grammar and useful expressions that prepare you for real-life situations. 

You’ll find this account really stands out from the crowd. Like Nab 

would say: he teaches from the heart, not from the book. Tune into his 

posts and equip yourself with new skills, enrich your vocabulary and 

don’t be afraid to go out in the world and show it all off. 

5)  Pronounciation With Emma 

If pronunciation is your kryptonite, Pronunciation with Emma is 

going to be your new favourite Instagram account for learning English. 

Emma is a lovely young teacher who films herself pronouncing all sorts 

of English words in her soothing British accent. The YouTube channel 
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that complements her Instagram has tips on how to master English 

vowels, how to pronounce words that sound similar and are commonly 

pronounced wrong, and much more. She also dives into commonly asked 

questions that go beyond pronunciation, like how to use certain common 

adjectives and prepositions. 

6) Cambridge Assessment English 

Cambridge English has a very consistent Instagram feed that’s 

easy on the eye and stimulating for the brain. From motivational quotes 

to fun riddles and explanations of often-used idioms, their posts will 

keep your spirits up as you learn English. What has a face and two hands, 

but no body or legs? Do you know what a ‘change of heart’ means? What 

happens when ‘the ball is in your court’? Find brain-twisters like these 

on Cambridge English. 

7) English Vocabulary 

    English Vocabulary is a very straightforward and tastefully 

designed Instagram page by Green Forest school of English. The pastel 

aesthetic that they’ve chosen to wrap their vocabulary cards in makes 

learning new English words a surprisingly refreshing experience. Do you 

have any idea what it means to be ‘skint’, ‘chuffed’ or ‘leery’? With 

English Vocabulary, you’ll learn the meaning and use of many 

words like these. 

8) To Fluency 

To Fluency is run by Jack, an English teacher who has a unique 

and enjoyable way of explaining even the toughest cases of English 

grammar. It’s easy to become addicted to his video lessons, the full 

versions of which you can watch on Jack’s YouTube channel. Once you 

start seeing Jack and his blackboard pop up in your feed, you will find 

yourself eagerly awaiting the next grammar lesson. Excuse the 

occasional selfie: Jack takes a very personal approach to Instagram, 

which is part of what makes him so fun and accessible. 

9) Idiom Land 
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Idiom Land makes all idioms sound cute, funny or outright 

hilarious. They pick images, memes and clips from movies that explain 

the meaning and use of each idiom in an entertaining way. Their 

associations are sometimes just too good. Who would think to explain 

‘lose your train of thought’ with a reference to The Big Lebowski? Or 

use a video example from Die Hard to illustrate the idiom ‘fly 

in the ointment’?. 

10)  English.ism 

This account is run by a professional English instructor with seven 

years of experience. Most of the posts are fill-in-the-blanks English 

sentences, quotes, idioms, and word definitions. 

 

 

https://www.instagram.com/reel/C22V694LRO9/?igsh=MXdqZXd2Yn

F0aG1wbQ==  

https://www.instagram.com/reel/Cp-

QWdToUVh/?igsh=MTJ0NW40bThvOTFrZQ== 

https://www.instagram.com/reel/C0_0KSLiI24/?igsh=MTZwdnl2eXZ2

YzQwdg== 

 

Those are the example of instagram account and Reel video that 

can help students to stimulate their motivation in speaking english. You 

https://www.instagram.com/reel/C22V694LRO9/?igsh=MXdqZXd2YnF0aG1wbQ==
https://www.instagram.com/reel/C22V694LRO9/?igsh=MXdqZXd2YnF0aG1wbQ==
https://www.instagram.com/reel/Cp-QWdToUVh/?igsh=MTJ0NW40bThvOTFrZQ==
https://www.instagram.com/reel/Cp-QWdToUVh/?igsh=MTJ0NW40bThvOTFrZQ==
https://www.instagram.com/reel/C0_0KSLiI24/?igsh=MTZwdnl2eXZ2YzQwdg==
https://www.instagram.com/reel/C0_0KSLiI24/?igsh=MTZwdnl2eXZ2YzQwdg==


28 
 

 

can find more educational content video in Instagram, especially from it 

Reel features. 

 

B. Relevant Research 

The relevant research comprises some of the earlier investigations 

that investigate the same issue as this research. These studies offer a wealth 

of information, including the construction of a literature review, the research 

methodology, and the research outcomes. Researchers were able to carry out 

their study more effectively with the assistance of the information provided, 

which focused on how the students’ perception about the use of Instagram 

Reel to practice speaking english. 

Aidah (2022) conducted a quantitative descriptive study about EFL 

Students’ Perception Towards the Use of Instagram in Speaking English. 

The result of the study shows that the students see Instagram positively. The 

students find Instagram as a tool that provides a new way for them to practice 

speaking English. Instagram offers a different atmosphere for the students to 

practice, and it helps them to be more confident. Additionally, they also feel 

motivated. In collecting the data, instrument that is used is a Likert-scale 

questionnaire by using Google Form. 

Devana & Afifah (2020) conducted quasi experimental method about 

Enhancing Students’ Speaking Skill and Motivation Trough Instagram Vlog. 

The findings show that there was an improvement both students’ speaking 

skill and motivation after the treatment was applied in which compared 

between the experimental class and control class. Furthermore, based on the 

value of the Sig. (2-tailed) and the level of significance, it can be said that it 

is significantly effective to use Instagram vlogs to improve the speaking 

skills and motivation through students in the English Education Study 

Program at one of University in Indonesia. In collecting the data, the 

instruments are test and questionnaire, they are a speaking test and a 

questionnaire of Speaking Motivational Scale (SMS). 
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Meanwhile, Aprian, Oktavia & Trisnawati (2023) conducted a 

qualitative descriptive study about Students’ Perception Using Instagram 

Reels Toward Speaking Ability Improvement: English Departement 

Students’ Voice. The result shows that most of the students gave a positive 

perception of the use of the Instagram reels application. There are several 

obstacles that cause the learning process to be ineffective, ranging from 

disturbances caused by other Instagram users that cause students not to focus 

on the learning process and can cause concentration disturbances, then 

fraudulent fraud that occurs on Instagram which causes students' confusion 

when trying to find an account for learn to improve speaking ability. To 

collected the data the researcher used interviews method. 

Dewi, Marsakawati, Putra & Suwastini (2022) conducted a 

Qualitative Descriptive research methods about Being Real on Instagram 

Reels: An Authentic Tool to Enhance English Speaking Skills. The findings 

show that a) the perceptions of students on the implementation of Instagram 

reels to improve speaking skills were favorable. Most students agreed that 

implementing Instagram reels as an authentic tool in speaking was 

adaptable, effective, and authentic. It also increased the students’ speaking 

abilities, which were referred to as positive attitudes. Instagram reels boosted 

students’ consciousness, motivation, and enhancing their vocabulary, 

grammar, pronunciation, accent, and cultural knowledge. b) Students faced 

a variety of challenges when using Instagram reels as a learning medium, 

such as limited internet access and a lack of digital literacy. To overcome 

the challenges, students used some strategies, namely using WIFI facilities 

at school or other public places, practicing a lot, and seeking additional 

information to improve digital literacy skills using Instagram reels. The 

researchers collected two types of data to achieve the study’s goals: student 

interviews and observations. 

Wulandari (2019) conducted an action research design within the 

mixed-method research paradigm about Improving EFL Learners’ Speaking 

Proficiency Through Instagram Vlog. The results indicated that the 
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implementation of Instagram Vlog into a basic-level speaking class 

improved the learners’ speaking proficiency in terms of pronunciation, 

fluency, vocabulary, syntax, and general use of the target language. To 

collect data, the researcher use pre-test and post-test were administered in 

order to see the improvement made by the learners. 

Afifah, Sakinah & Yunus (2019) conducted an action research study 

about Integrative Task-Based Learning: Developing Speaking Skill and 

Increase Motivation via Instagram at primary school in Malaysia. The result 

shows that the integration of Instagram with the task-based language 

activities have positive impact in enhancing pupils' self-confidence to 

deliver their ideas in reality and motivate them to become fluent English 

speakers. The two types of data collection were consisting of observation 

and interview. 

Syahida, Saehu, & Sundari (2022) conducted a mixed-method 

research about Instagram-Mediated Project-Based Learning in Teaching 

Speaking Skill. The result show that Instagram-mediated project-based 

learning technique was proven to be effective in improving students’ 

speaking skills. Students’ responses revealed that this learning technique 

was fun with innovative teaching methods that include mobile technology in 

language learning which applied Instagram-mediated project-based 

learning. The researcher use pre-speaking tests and post-speaking tests to 

measure the level of students’ speaking skills and a questionnaire to 

investigate the challenges faced and explore the strategies provided by 

students in Instagram-mediated project-based learning conducted by the 

experimental group. 

Devi, Virgiana, & Auli (2020), conducted a quantitative approach by 

applying a pre-experimental research design about The Use of Social Media 

Instagram in Teaching EFL: Effect on Students’ Speaking Ability. The result 

showed that integrating Instagram into EFL learning process significantly 

improved students’ speaking ability. The students made a good improvement 

of both aspects; content and delivery. To collect the data, a speaking test was 
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administered to all students before (pre-test) and after (post-

test) intervention. 
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C. Operational Concept 

               Figure II.1 

               Operational Concept 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Speaking English 

Motivation: 

 
• Initial Motivation Levels: Measure 

students' motivation levels before and 

after the introduction of Instagram Reels. 

 

• Engagement with Instagram Reels: 

Measure how often students engage with 

Instagram Reels for language learning 

purposes. 

 

• Perceived Usefulness: Measure 

students' perceptions of how useful they 

find Instagram Reels for improving their 

English speaking skills. 

 

• Persistence: Measure students' 

willingness to continue using Instagram 

Reels for language learning over time. 

 

• Language Learning Outcomes: 

Measure any improvements in students' 

English speaking skills resulting from 

their use of Instagram Reels. 

 

 

 
Schunk, et. al. (2008), Amalia (2022), 

Dewi, Marsakawati, Putra, & Suwastini 

(2022). 

Instagram Reel: 

 
• Usage Frequency: Measure how often 

students access Instagram Reels for 

language learning purposes. 

• Content Engagement: Assess the types 

of content students engage with on 

Instagram Reels. 

• Content Creation: Assess students' 

ability to create and share their own 

language learning content on Instagram 

Reels. 

• Language Proficiency Improvement: 

Measure any improvements in students' 

language proficiency. 

 

Amalia, (2022), Aprian, Oktavia, & 

Trisnawati (2023), Dewi, Marsakawati, 

Putra, & Suwastini (2022). 

Students’ perception about the use of Instagram 

Reel to practice speaking english. 

 
• Positive 

• Negative 
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The variables will be measured by the instruments and the numbered 

data can be analyzed statistically. The instrument that is used in this research 

is questionnaire. The first questionnaire that the researcher used is adapted 

from the questionnaire developed by Devi et al., (2020); Lailiyah and 

Setiyaningsih, (2020). 8 statements about students’ perception adapted from 

Devi et al., (2020) and 8 statements about students’ perception and 

motivation adapted from Lailiyah and Setiyaningsih, (2020). Therefore, 

there are 16 statements that are used in the first questionnaire. 

The second questionnaire that the researcher used is Questionnaire 

of Speaking Motivational Scale (SMS) addapted from Yesilyurt composes 

of 31 statements with 3 sections and 6 subsections. The 3 sections are 

amotivation, extrinsic motivation (external regulation, interjection 

regulation, identified regulation) and intrinsic motivation (knowledge, 

accomplishment, and simulation). 

 

D. Assumption 

Based on these theories and explanations, it is assumed that the better 

the students’ perception about the use of Instagram Reel to practice speaking 

english in EFL Classroom, the higher the students’ motivation in speaking 

english. 
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CHAPTER III 

 

RESEARCH METHOD 

 

A. Research Design 

This study use quantitative research design. Quantitative study is a 

sort of research that is explaining phenomena by collecting numerical data 

that are analyzed using mathematically based methods (Creswell, 1994). 

Quantitative technique has some kinds of research design that can be 

employed in various studies such as experimental design, correlation design, 

and survey design (Creswell, 2012). And for this research, the design used 

was survey design. Which consisted of questionnaires. With this kind of 

research, the data obtained will be more accurate to fulfill the research 

objective. Consequently, this study aims to investigates how the students’ 

perception about the use of Instagram Reel to practice speaking english in 

EFL Classroom. 

The procedure to collect the data was broken down into phases. First, 

the researcher distributes the questionnaire in form of a Google Form via 

WhatsApp group. Second, the researcher offers respondents a week to 

complete the questionnaire. After seven days, the Google Form was 

terminated by the researcher, and the researcher began to analyze the data. 

 

B. Time and Location of the Research 

This research was conducted in June 2024. This research took place 

in State Islamic University of Sultan Syarif Kasim Riau. Which is located in 

H.R Soebrantas street, No 155 KM.15, Simpang Baru, Pekanbaru, Riau. 

 

C. Subject and Object of the Research 

The subject of this research were the second semester students in 

English Education Department State Islamic University of Sultan Syarif 
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Kasim Riau. And the object of this research was The Role of Instagram to 

Stimulate Students Motivation in Speaking English. 

 

D. Population and Sample of the Research 

1. Population of the Research 

The population of this study were the second semester students 

of English Education Department of UIN Suska Riau. The researcher 

chooses the second semester students as the population because they 

already have experience in speaking class, and the researcher want to 

know their perception about the use of Instagram Reel to practice their 

speaking english. 

2. Sample of the Research 

To choose the sample of the study, the researcher used 

convenience sampling technique. According to Creswell (2012), 

convenience sampling is a sampling that the researcher selects 

participants because they are willing and available to be studied. The 

sample was drawn from everyone who happened to meet at a specific 

location, at a specific time, or in a specific manner. In addition, the 

sampling procedure is not complicated and the researcher did not set a 

limit on the number of respondents. Thus, the overall number of 

respondents is determined by the number of responses received. 

Furthermore, Gay and Diehl (1992) argue that the minimum sample size 

for descriptive research is 10% of the total population. 

Based on the explanation above, the research sample took as 

much as 36% of the 139 students. Then the sample counted 50 students. 

In this research, the participants was who have learned, practiced and 

also had experiences on their speaking skills, also who use Instagram in 

daily life. So they can give the information that is needed about the 

research topic. 
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E. Technique of Collecting Data 

This study was a quantitative study that uses a survey to collect data. 

The instrument that was used is a questionnaire by using Google Form. The 

researcher use this instrument because the questionnaire is an efficient data 

collection technique that researchers need to determine the variables to be 

measured and know what respondents expected. 

The questionnaire that the researcher used is adapted from the 

questionnaire developed by Devi et al., (2020); Lailiyah and Setiyaningsih, 

(2020). 8 statements about students’ perception adapted from Devi et al., 

(2020) and 8 statements about students’ perception and motivation adapted 

from Lailiyah and Setiyaningsih, (2020). Therefore, there were 16 

statements that are used in this study. Moreover, the statements were 

translated to Bahasa to ease the student's understand the context of each 

statements. 

The second questionnaire, to collect data of The Effectiveness of the 

Use of Instagram Reel to Stimulate Students' Motivation in Speaking 

English. The questionnaire that the researcher used is Questionnaire of 

Speaking Motivational Scale (SMS) addapted from Yesilyurt composes of 

31 statements with 3 sections and 6 subsections. The 3 sections are 

amotivation, extrinsic motivation (external regulation, interjection 

regulation, identified regulation) and intrinsic motivation (knowledge, 

accomplishment, and simulation). In the scale, items 7, 14, 21, and 26 refer 

to amotivation. The items connected with extrinsic motivation are 1, 2, 3, 8, 

9, 10, 15, 16, 17, 22, 23, 24, 27, 28, 29, and 31. Of all 16 extrinsic motivation 

items, items numbered 1, 8, 15, 22, 27 and 31 have statements about external 

regulation; 2, 9, 16, 23 and 28 are about introjected regulation; 3, 10, 17, 24 

and 29 refer to identified regulation dimension. The other 11 items (4, 5, 6, 

11, 12, 13, 18, 19, 20, 25, and 30) refer to intrinsic motivation types. 

In addition, the researcher used Likert-scale to measure the data. 

According to Adams, A & Cox, A.L., (2008), Likert scale is the most 

common scale used for attitude or opinion. The Likert scale provides five 
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choices of response to answer the questionnaire. Furthermore, the indicators 

are stated in words: (1) Strongly Disagree, (2) Disagree, (3) Neutral, (4) 

Agree, and (5) Strongly Agree. The Likert scale was chosen in this research 

because this study was intended to measure the students’ perception and 

motivation. In addition, the students’ perception is divided into 2 (positive 

and negative). It can be classified as positive perception if the most answers 

are strongly agreed. Otherwise, it can be classified as negative if the most 

answers are strongly disagreed. And the students’ motivation is divided into 

3 (high, moderate and low) degree of motivation. 

 

F. Technique of Daya Analysis 

To answer the research question, the data obtained from the 

questionnaire was analyzed descriptively in form of numerical data that is 

presented in form of a table. The researcher used the Statistical Package for 

Social Sciences (SPSS) ver 24 software to analyze the data. There were few 

steps to analyze the data. First, the researcher ranks the data obtained through 

the questionnaire based on the scales. Second, the data obtained was 

classified into the research table. Third, the researcher calculates the 

percentage of the respondents which is divided into five parts (Strongly 

disagree, disagree, neutral, agree, strongly agree). The purpose of employing 

scale classification is to see if the respondents agree or disagree with the 

items in the questionnaire. 

As a result, the analysis is restricted to numbers (frequency) or 

proportions (percentages). Among the percentage results, there were the 

findings of the study regarding the student perceptions and motivation. The 

data was analyzed through the percentage because the researcher wants to 

explain the study's findings in a way that ordinary people can comprehend, 

so they can see how important it is to use social media, particularly 

Instagram Reel, to improve the student's English proficiency, especially in 

terms of speaking skill. 
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CHAPTER V 

 

CONCLUTION AND SUGGESTION 

 

A. Conclution 

This study investigates the students’ perception about the use of 

Instagram Reel to practice speaking english in EFL Classroom of the second 

semester at Departement of English Education of UIN SUSKA RIAU. This 

research discovered that the students have positive perceptions towards the 

use of Instagram Reel to speak in English. The students find Instagram as a 

tool that provides a new way for them to practice speaking English. They 

also believe that Instagram Reel is an interesting media for them to practice 

speaking. The students also feel comfortable using Instagram Reel as a 

platform for them to speak in English and feel less burdened when they make 

mistakes on it. Additionally, they also feel motivated. 

As an educator, teachers must be innovative to support student 

learning by providing various media or tools that support students during the 

process. The use of Instagram Reel is considered sufficient because of its 

simplicity and usefulness. In addition, based on the results that have been 

described, it can be concluded that Instagram Reel can be used as a media or 

tool that supports the students’ experience in learning speaking. Those 

results are because Instagram Reels offer an authentic learning experience 

that can be applied in real life to make learning more meaningful. Thus, the 

atmosphere in the classroom can be more attractive and fun. Social media 

can be a new strategy for teaching in EFL Classroom. Besides that, in this 

era, social media has become part of our daily and gives a positive impact 

on some students learning english. 

This study also investigates the effectiveness of the use of Instagram 

Reel to stimulate students' motivation in speaking english of the second 

semester at Departement of English Education of UIN SUSKA RIAU. It was 



59 
 

 

found that Instagram Reels effectively stimulates students' motivation in 

speaking English. The high mean scores indicate strong agreement with 

statements related to intrinsic enjoyment, external validation, and the 

platform's interactive features. This supports its role in creating a supportive 

learning environment that addresses both high and moderate levels of 

motivation. Previous studies also underscore Instagram's positive impact on 

student motivation and speaking skills, highlighting its suitability as a 

familiar and engaging tool for language learning. In conclusion, integrating 

Instagram Reels into language education proves to be a valuable strategy for 

fostering enthusiastic and effective speaking practice among students. 

 

B. Suggestion 

This research focuses on second semester of English Education 

program. Based on these findings, researchers offer some recommendations 

for English students, educators, and future researchers. 

First, for students, students are recommended to use Instagram Reel 

as a media or tool that supports their experience in learning speaking, 

including to stimulate their motivation  speaking english. 

Second, the educator can use interested media such the current 

technology or social media.. The educator must upgrade his/her knowledge 

relate to use the technology that can be used in learning process. 

Recommendations for EFL educators to try using Instagram Reel features in 

their language classrooms to stimulate students motivation in speaking 

english. 

Lastly, for future researchers can investigate other skills such as 

writing, reading, and listening with different levels of participants. Besides, 

future research can be done in the same field as this research but by applying 

a different method by applying interview as the additional instrument in 

order to get a deeper result analysis which can give a different perspective 

from the current studies.
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APPENDIX 1 

Instrument of the Research 

 
  



 
 

 

QUESTIONNAIRE OF STUDENTS’ PERCEPTION AND 

MOTIVATION TOWARDS THE USE OF INSTAGRAM REEL 

IN SPEAKING ENGLISH OF SECOND SEMESTER AT 

DEPARTEMENT OF ENGLISH EDUCATION OF UIN SUSKA 

RIAU 

 

Assalamualaikum wr wb 

 

Dear Participants, my name is Shafiyra Lyoni Putri. Currently, I am studying 

in English Education Department, Faculty of Education and Teacher Training 

in UIN SUSKA RIAU. As a part of my study, I am conducting a research 

entitled “The Role of Instagram Reel to Stimulate Students Motivation in 

Speaking English at English Education Department of UIN SUSKA RIAU”. 

Here, I will distribute a questionnaire to find out how students perception 

toward the use of Instagram Reel in speaking English. 

 

The answers you provide on this questionnaire will not affect your grade in 

academic class. Therefore, you are allowed to give an answer according to 

your own perception. The answer given by paticipants in this questionnaire 

will really help me as a researcher in conducting this research. 

 

Full name : 

Semester  : 

 

 

Instructions: 

1. Please, indicate the best expresses your opinion by placing a tick √ in the 

appropriate box! 

 

SA : Strongly Agree / Sangat Setuju  

A : Agree / Setuju 

N : Neutral / Netral 

D : Disagree / Tidak Setuju 

SDA : Strongly Disagree / Sangat Tidak Setuju 

 

2. The question number 1 – 16 ask your perception towards the use of 

Instagram Reel in Speaking English. 

3. The question number 17 – 47 ask about the effectiveness of the use of 

Instagram Reel to stimulate your motivation in Speaking English. 

 



 
 

 

NO. STATEMENTS SA A N D SDA 

1. I have time to practice English 

outside the classroom by using 

Instagram Reel. 

 

(Saya mempunyai waktu untuk 

berlatih bahasa Inggris di luar kelas 

dengan menggunakan Instagram 

Reel). 

     

2. Instagram Reel offers a new way for 

me to practice my English Speaking. 

 

 (Instagram Reel menawarkan cara 

baru bagi saya untuk melatih 

Berbicara Bahasa Inggris saya). 

     

3. I have an interesting media to 

practice speaking using Instagram 

Reel.  

 

(Saya mempunyai media menarik 

untuk berlatih berbicara 

menggunakan Instagram Reel). 

     

4. I feel comfortable speaking in 

English using Instagram Reel.  

 

(Saya merasa nyaman berbicara 

dalam bahasa Inggris menggunakan 

Instagram Reel). 

     

5. Instagram Reel could be an effective 

way for me to practice my English 

speaking.  

 

(Instagram Reel bisa menjadi cara 

yang efektif bagi saya untuk melatih 

kemampuan berbicara bahasa 

Inggris saya). 

     

6. I feel no pressure when I practice my 

English using Instagram Reel.  

 

(Saya tidak merasakan tekanan saat 

berlatih bahasa Inggris 

menggunakan Reel Instagram). 

     

7. I feel no pressure in making mistakes 

on Instagram Reel. 

 

(Saya tidak merasakan tekanan 

     



 
 

 

untuk melakukan kesalahan di Reel 

Instagram). 

8. I believe using Instagram Reel helps 

me to speak English better.  

 

(Saya yakin menggunakan 

Instagram Reel membantu saya 

berbicara bahasa Inggris dengan 

lebih baik). 

     

9. I feel a different atmosphere in 

practicing speaking using Instagram 

Reel.  

 

(Saya merasakan suasana berbeda 

dalam berlatih berbicara 

menggunakan Instagram Reel). 

     

10. I feel good when I practice my 

speaking on Instagram Reel.  

 

(Saya merasa senang saat berlatih 

berbicara di Reel Instagram). 

     

11. I repeat the English lesson materials 

outside the classroom by using 

Instagram Reel.  

 

(Saya mengulang materi pelajaran 

bahasa Inggris di luar kelas dengan 

menggunakan Instagram Reel). 

     

12. I enjoy practicing speaking by using 

Instagram Reel.  

 

(Saya menikmati berlatih berbicara 

dengan menggunakan Instagram 

Reel). 

     

13. By using Instagram Reel I feel 

confident to speak in English.  

 

(Dengan menggunakan Instagram 

Reel saya merasa percaya diri untuk 

berbicara dalam bahasa Inggris). 

     

14. Using Instagram Reel motivates me 

to practice speaking with my friends.  

 

(Menggunakan Instagram Reel 

memotivasi saya untuk berlatih 

berbicara dengan teman-teman 

     



 
 

 

saya). 

15. Using Instagram Reel promotes my 

motivation to speak in English. 

 

 (Menggunakan Instagram Reel 

meningkatkan motivasi saya untuk 

berbicara dalam bahasa Inggris). 

     

16. Using Instagram Reel motivates me 

to practice my speaking skill outside 

the classroom.  

 

(Menggunakan Instagram Reel 

memotivasi saya untuk melatih 

keterampilan berbicara saya di luar 

kelas). 

     

17. Because I want to show others how 

good I am at speaking in English. 

 

 (Karena saya ingin menunjukkan 

kepada orang lain betapa pandainya 

saya berbicara bahasa Inggris). 

     

18. Because it is absolutely necessary to 

do speaking activities if one wants to 

be successful in language learning.  

 

(Karena kegiatan berbicara mutlak 

diperlukan jika seseorang ingin 

berhasil dalam pembelajaran 

bahasa). 

     

19. Because it is a good way to gain lots 

of skills which could be useful to me 

in other areas of language learning 

and my life.  

 

(Karena ini adalah cara yang baik 

untuk memperoleh banyak 

keterampilan yang dapat berguna 

bagi saya dalam bidang 

pembelajaran bahasa lain dan 

kehidupan saya). 

     

20. Because I experience a great 

pleasure while discovering new 

techniques of expression of ideas and 

feelings through speaking.  

 

(Karena saya merasakan kesenangan 

     



 
 

 

yang luar biasa saat menemukan 

teknik baru dalam mengekspresikan 

ide dan perasaan melalui berbicara). 

21. Because I think carrying out 

complex speaking tasks will improve 

my performance.  

 

(Karena menurut saya melaksanakan 

tugas berbicara yang rumit akan 

meningkatkan kinerja saya). 

     

22. Because I like Speaking in English. 

 

 (Karena saya suka Berbicara dalam 

Bahasa Inggris). 

     

23. I do not care the speaking activities 

and tasks much.  

 

(Saya tidak terlalu peduli dengan 

aktivitas dan tugas berbicara). 

     

24. Because I know I will get in trouble 

if I do not.  

 

(Karena aku tahu aku akan mendapat 

masalah jika tidak melakukannya). 

     

25. Because I want the teacher to think I 

am a good student.  

 

(Karena saya ingin guru 

menganggap saya murid yang baik). 

     

26. Because I want to get better at 

speaking or, at least, keep my current 

skill level. 

 

 (Karena saya ingin menjadi lebih 

baik dalam berbicara atau, 

setidaknya, mempertahankan tingkat 

kemampuan saya saat ini). 

     

27. Because I get satisfaction in finding 

out new things.  

 

(Karena saya mendapat kepuasan 

dalam mengetahui hal-hal baru). 

     

28. Because I have pleasure while I am 

perfecting my abilities in foreign 

language speaking.  

 

     



 
 

 

(Karena saya merasa senang saat 

saya menyempurnakan kemampuan 

saya dalam berbicara bahasa asing). 

29. Because it makes me happy. 

 

 (Karena itu membuatku bahagia). 

     

30. Doing speaking activities is not 

interesting for me.  

 

(Melakukan kegiatan berbicara 

bukanlah hal yang menarik bagi 

saya). 

     

31. Because I am supposed to do them 

by my parents, teacher, friends, etc. 

 

 (Karena saya harus melakukannya 

oleh orang tua, guru, teman, dll). 

     

32. Because I want to impress the other 

students in my class. 

 

 (Karena saya ingin membuat siswa 

lain di kelas saya terkesan). 

     

33. Because it is a good way to maintain 

good relationships with my 

classmates. 

 

 (Karena itu adalah cara yang baik 

untuk menjaga hubungan baik 

dengan teman sekelasku). 

     

34. Because I have excitement in 

knowing more about foreign 

language speaking. 

 

 (Karena saya merasa senang 

mengetahui lebih banyak tentang 

berbicara bahasa asing). 

     

35. Because I feel a lot of personal 

satisfaction when I master difficult 

speaking activities.  

 

(Karena saya merasakan banyak 

kepuasan pribadi ketika saya 

menguasai aktivitas berbicara yang 

sulit). 

     

36. Because I think it is interesting. 

 

     



 
 

 

 (Karena menurutku itu menarik). 

37. I do not want to speak in English, 

because I don't think I will go 

anywhere in it.  

 

(Saya tidak ingin berbicara dalam 

bahasa Inggris, karena saya rasa saya 

tidak akan bisa berbicara bahasa 

Inggris kemana pun). 

     

38. Because that is the rule.  

 

(Karena itu aturannya). 

     

39. Because I will feel bad about myself 

if I do not try and do well in speaking 

classes. 

 

 (Karena aku akan merasa buruk 

terhadap diriku sendiri jika aku tidak 

berusaha dan mengerjakan dengan 

baik di kelas berbicara). 

     

40. Because I want to find out how good 

I am at speaking.  

 

(Karena saya ingin mengetahui 

seberapa baik saya dalam berbicara). 

     

41. Because I feel good when I do better 

than I thought in speaking English. 

 

 (Karena saya merasa senang ketika 

saya bisa berbicara bahasa Inggris 

lebih baik dari yang saya kira). 

     

42. I do not know why I do speaking 

activities.  

 

(Saya tidak tahu mengapa saya 

melakukan aktivitas berbicara). 

     

43. Because i want the teacher to say 

nice things about me. 

 

(Karena saya ingin guru mengatakan 

hal-hal baik tentang saya)  

     

44. Because i will proud of myself if i do 

well. 

 

(Karena aku akan bangga pada diriku 

sendiri jika aku 

     



 
 

 

melakukannya dengan baik). 

45. Because it is important to me to try 

to do well in classes. 

 

(Karena penting bagi saya untuk 

berusaha berprestasi di kelas). 

     

46. Because i feel a great excitement 

when i am involved in speaking 

activities. 

 

(Karena saya merasakan 

kegembiraan yang luar biasa ketika 

terlibat dalam kegiatan berbicara). 

     

47. Because i might get a reward if i do 

well (high grades). 

 

(Karena saya mungkin mendapat 

imbalan jika saya mengerjakannya 

dengan baik (nilai tinggi)). 

     

 

 
 
 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

APPENDIX 2 

The Score of Students Perception 

 

 

 

 

 

 

 



 
 

 

 

Respondents Statements of Students Perception 
Full name Semester S1 S2 S3 S4 S5 S6 S7 S8 S9 S10 S11 S12 S13 S14 S15 S16 TOTAL 

Student 1 2 5 4 4 3 4 4 3 3 3 4 3 3 3 3 3 3 55 

Student 2 2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 64 

Student 3 2 5 5 5 4 5 5 5 5 4 4 3 4 4 4 4 4 72 
Student 4 2 4 4 3 3 2 3 3 3 3 4 3 3 2 3 3 4 50 

Student 5 2 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 80 

Student 6 2 4 4 4 4 4 4 4 4 5 5 3 4 4 5 5 5 68 
Student 7 2 3 4 4 4 4 3 3 2 5 2 2 2 4 4 4 4 54 

Student 8 2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 64 

Student 9 2 5 4 4 3 3 4 3 3 4 4 3 4 3 5 5 5 62 

Student 10 2 4 4 4 4 4 4 4 4 3 3 3 3 3 3 3 3 56 

Student 11 2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 64 

Student 12 2 3 3 3 3 3 3 3 4 4 4 4 4 3 3 3 3 53 

Student 13 2 4 4 4 4 4 4 4 3 3 4 2 3 3 4 4 3 57 
Student 14 2 4 4 4 3 4 4 2 4 4 3 3 4 4 4 4 4 59 

Student 15 2 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 80 

Student 16 2 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 48 
Student 17 2 3 3 3 3 3 1 3 5 3 2 4 4 5 2 4 3 51 

Student 18 2 4 3 3 3 2 3 3 2 3 2 3 4 3 3 3 3 47 

Student 19 2 3 3 4 3 3 4 3 4 3 3 4 3 3 3 3 4 53 

Student 20 2 3 2 2 2 3 2 3 3 2 3 1 2 3 3 4 4 42 
Student 21 2 4 4 2 5 5 5 5 4 4 4 5 4 4 5 5 5 70 

Student 22 2 4 5 4 3 5 4 4 3 3 4 3 4 4 4 5 4 63 

Student 23 2 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 65 



 
 

 

Student 24 2 4 4 3 3 4 4 5 4 3 3 3 3 3 4 3 4 57 
Student 25 2 4 3 3 4 3 3 3 4 3 3 4 3 3 4 3 3 53 

Student 26 2 5 5 5 5 5 5 5 5 5 5 4 4 4 3 4 5 74 

Student 27 2 3 4 5 3 5 2 3 3 3 3 3 3 3 3 3 3 52 

Student 28 2 4 4 4 4 4 4 4 4 4 4 3 4 3 3 3 3 59 
Student 29 2 4 4 3 2 3 3 3 3 3 3 3 3 3 4 4 3 51 

Student 30 2 3 3 4 2 2 4 4 4 4 2 2 2 2 4 4 4 50 

Student 31 2 4 4 3 3 2 3 3 3 4 3 2 3 3 4 4 3 51 
Student 32 2 3 4 4 4 3 5 5 3 3 4 2 4 3 4 4 4 59 

Student 33 2 4 5 4 4 4 5 2 4 5 5 3 4 3 5 4 4 65 

Student 34 2 4 4 5 3 4 4 3 4 5 5 4 4 4 5 4 4 66 

Student 35 2 4 4 3 3 3 4 4 4 5 4 5 4 3 3 3 3 59 
Student 36 2 3 3 4 3 3 3 3 3 3 3 3 3 3 4 4 4 52 

Student 37 2 3 4 4 3 3 3 3 3 3 3 3 3 3 3 4 3 51 

Student 38 2 4 5 4 4 4 4 4 4 4 5 5 5 5 5 5 5 72 

Student 39 2 5 5 4 4 4 4 5 4 5 4 4 4 4 4 4 4 68 

Student 40 2 1 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 76 

Student 41 2 5 4 4 5 4 5 5 4 3 4 3 4 4 4 5 4 67 

Student 42 2 4 4 4 4 5 5 4 4 4 4 4 4 4 4 4 4 66 

Student 43 2 3 4 4 4 3 4 4 4 4 4 4 4 4 5 4 5 64 

Student 44 2 4 4 4 3 3 4 4 3 3 3 4 4 3 4 4 4 58 

Student 45 2 4 3 5 4 5 5 4 4 5 4 4 5 5 5 5 5 72 
Student 46 2 5 5 5 4 5 4 3 5 3 3 3 4 4 4 4 4 65 

Student 47 2 5 5 5 5 5 5 5 5 4 4 3 5 5 5 5 5 76 

Student 48 2 4 3 3 3 3 3 4 3 3 3 2 3 3 4 4 3 51 
Student 49 2 5 5 5 5 5 5 4 4 4 4 3 3 3 4 4 4 67 

Student 50 2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 64 



 
 

 

 

 

 

 

 

 

APPENDIX 3 

The Score of Students Motivation 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

Responde
nts 

Statements of Students Motivation 

Stu
den
ts 

Se
mes
ter 

S
1
7 

S
1
8 

S
1
9 

S
2
0 

S
2
1 

S
2
2 

S
2
3 

S
2
4 

S
2
5 

S
2
6 

S
2
7 

S
2
8 

S
2
9 

S
3
0 

S
3
1 

S
3
2 

S
3
3 

S
3
4 

S
3
5 

S
3
6 

S
3
7 

S
3
8 

S
3
9 

S
4
0 

S
4
1 

S
4
2 

S
4
3 

S
4
4 

S
4
5 

S
4
6 

S
4
7 

TO
TA
L 

1 2 3 4 4 4 4 5 4 3 3 3 4 5 5 5 4 2 4 4 4 4 5 4 2 4 4 2 4 5 5 5 5 12
3 

2 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 2 4 4 4 4 4 11
6 

3 2 5 5 5 5 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 4 4 4 4 5 4 3 5 5 5 5 5 13
4 

4 2 2 3 2 3 3 5 3 5 4 5 4 5 5 3 3 3 3 4 3 4 3 3 4 4 4 2 3 5 4 4 3 11
1 

5 2 5 5 5 5 5 5 1 5 5 5 5 5 5 1 5 5 5 5 5 5 1 5 5 5 5 1 5 5 5 5 5 13
9 

6 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 2 4 4 4 4 4 11
6 

7 2 2 3 4 2 4 2 2 3 4 3 2 4 4 2 4 4 4 4 4 3 2 4 4 4 4 4 2 2 2 2 2 96 

8 2 3 4 3 4 4 4 3 4 5 4 4 4 4 3 3 3 3 3 4 4 3 4 4 4 4 2 4 4 4 4 4 11
4 

9 2 4 5 5 5 4 4 4 4 5 5 5 5 5 4 3 3 3 4 4 4 4 3 3 4 4 3 4 5 4 4 4 12
7 

10 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 2 4 4 4 4 4 11
6 

11 2 4 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 4 3 3 3 3 3 3 3 3 3 3 3 95 

12 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 2 4 4 4 4 4 11
6 

13 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 2 4 4 4 4 4 11



 
 

 

6 

14 2 4 4 4 4 4 4 4 4 4 4 4 4 4 4 4 3 4 4 4 4 4 3 4 4 4 3 4 4 4 3 4 12
0 

15 2 5 5 5 5 5 5 3 3 5 5 5 5 5 1 5 4 5 5 5 5 5 3 5 5 5 3 5 3 5 5 5 14
0 

16 2 3 3 3 3 3 3 4 3 3 3 3 3 3 4 3 3 3 3 3 3 5 2 3 3 3 3 3 3 3 3 3 96 

17 2 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 4 4 3 3 3 3 3 3 3 3 3 3 3 3 95 

18 2 3 5 3 3 4 4 4 3 2 3 3 3 3 1 3 2 3 5 3 4 5 1 4 5 4 4 3 5 5 5 5 11
0 

19 2 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 93 

20 2 4 4 4 3 3 4 4 2 2 4 3 4 4 4 2 3 2 4 4 4 4 2 1 2 4 5 1 3 5 3 3 10
1 

21 2 3 4 4 4 4 4 3 5 3 4 4 4 5 3 4 3 4 4 4 4 2 4 4 4 5 2 5 5 5 4 5 12
2 

22 2 3 5 4 4 4 4 4 4 4 4 4 4 4 3 4 3 3 4 4 5 5 5 4 4 4 2 4 4 4 4 4 12
2 

23 2 4 5 4 4 4 4 4 4 4 5 4 4 5 4 4 4 4 4 4 4 4 3 4 4 4 3 4 4 4 4 4 12
5 

24 2 4 4 4 3 3 3 4 5 4 4 4 4 3 4 3 3 3 4 3 4 4 2 5 4 5 3 4 4 4 3 5 11
6 

25 2 4 4 4 3 4 3 2 3 4 3 3 4 4 3 3 4 3 3 3 3 3 3 3 3 3 3 3 3 4 3 3 10
1 

26 2 5 4 4 5 5 5 1 5 4 5 5 4 4 2 3 3 3 3 4 5 5 4 3 5 4 2 4 4 5 5 5 12
5 

27 2 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 93 

28 2 3 3 3 3 3 3 4 3 3 3 3 4 4 4 3 3 3 3 3 3 4 3 3 3 3 3 3 3 3 3 3 98 

29 2 4 4 4 4 4 4 2 4 4 4 4 4 4 4 3 4 4 5 4 5 5 1 4 5 4 2 4 5 3 4 4 12



 
 

 

0 

30 2 4 4 4 3 3 3 4 3 2 4 4 5 3 3 4 3 4 3 4 3 4 2 3 5 4 2 3 4 2 3 4 10
6 

31 2 5 5 4 4 3 4 4 3 4 5 4 5 5 4 4 4 4 5 4 4 4 3 4 4 5 2 4 5 5 4 5 12
9 

32 2 3 5 4 4 4 4 5 4 4 4 4 4 4 4 3 4 4 4 3 4 4 3 4 4 5 4 4 4 3 4 3 12
1 

33 2 2 5 5 5 4 5 4 5 4 5 5 5 5 4 4 5 5 5 5 5 5 4 5 5 5 3 4 5 5 5 5 14
3 

34 2 4 4 5 4 4 4 4 4 4 5 5 5 5 4 3 2 3 5 5 5 4 3 4 4 4 4 5 5 4 4 4 12
9 

35 2 3 3 4 5 4 4 4 4 5 4 4 4 5 4 3 4 4 5 4 4 5 3 4 4 5 3 4 4 4 4 4 12
5 

36 2 4 4 4 4 4 4 3 3 4 4 4 4 4 4 3 3 3 4 4 4 5 2 4 4 4 3 3 5 4 4 5 11
8 

37 2 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 4 3 3 4 3 3 3 3 3 3 3 3 95 

38 2 4 5 5 5 5 5 4 5 4 5 5 5 5 5 5 2 3 5 5 5 5 2 4 5 5 3 3 5 4 4 2 13
4 

39 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 2 4 4 4 4 4 11
6 

40 2 5 5 5 5 4 5 3 5 5 5 4 5 5 3 5 4 5 4 5 5 3 5 4 4 5 3 5 5 5 5 5 14
1 

41 2 3 4 4 4 4 5 5 2 3 5 5 5 5 5 2 1 3 4 5 5 4 2 3 3 4 4 3 5 3 3 3 11
6 

42 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 4 4 4 4 2 4 4 4 4 4 11
6 

43 2 4 5 5 4 4 5 4 4 5 5 4 5 5 4 4 5 4 5 5 4 4 2 4 4 4 3 4 4 4 4 5 13
2 



 
 

 

44 2 3 4 4 5 3 4 5 3 4 5 4 4 4 5 4 2 3 4 4 4 5 3 4 5 5 4 4 5 4 5 4 12
6 

45 2 4 5 4 3 3 4 2 5 5 3 4 4 5 1 4 5 3 3 4 4 2 4 4 5 5 2 4 5 4 5 4 11
9 

46 2 3 3 5 4 4 3 3 3 3 5 5 4 5 4 2 3 3 5 4 5 4 3 3 4 5 4 5 5 5 5 5 12
4 

47 2 3 5 5 5 5 5 3 3 4 5 5 5 5 4 3 3 3 5 5 5 4 2 3 5 5 4 3 5 5 5 5 13
2 

48 2 2 5 4 4 4 4 4 4 2 4 4 4 3 4 4 1 3 4 4 4 4 2 4 4 4 4 2 4 2 3 3 10
8 

49 2 3 3 3 4 3 5 5 3 2 4 4 5 4 5 3 3 3 5 4 4 5 3 4 5 4 5 2 5 3 5 4 12
0 

50 2 3 3 3 4 4 4 3 3 3 4 4 4 4 3 4 3 4 4 4 4 4 3 3 4 4 3 4 4 4 4 3 11
2 

 
 
 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

APPENDIX 4 

Thesis Guidance Activity 
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Research Letter 
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