
vii 
 

DAFTAR ISI 

ABSTRAK .............................................................................................................. i 

KATA PENGANTAR ........................................................................................... ii 

DAFTAR ISI ........................................................................................................ vii 

DAFTAR TABEL................................................................................................... x 

DAFTAR GAMBAR ............................................................................................ xi 

BAB I : PENDAHULUAN..................................................................................... 1 

1.1 Latar Belakang ...................................................................................... 1 

1.2 Rumusan Masalah ............................................................................... 10 

1.3 Tujuan Penelitian................................................................................. 11 

1.4 Manfaat Penelitian............................................................................... 12 

1.5 Sistematika Penulisan .......................................................................... 12 

BAB II : LANDASAN TEORI ............................................................................ 14 

2.1 Teori Signaling .................................................................................... 14 

2.2 Teori Asimetri Informasi (Asimetric Information Theory)................. 15 

2.3 Pasar Modal ......................................................................................... 18 

2.4 Go Public ............................................................................................. 23 

2.5 IPO (Initial Public Offering) ............................................................... 24 

2.6 Underpricing........................................................................................ 25 

2.7 Reputasi Underwriter .......................................................................... 27 

2.8 Umur Perusahaan ................................................................................ 28 

2.9 Ukuran Perusahaan .............................................................................. 29 

2.10 ROA (Return On Asset) ...................................................................... 30 

2.11 Persentase Penawaran Saham Kepada Publik ..................................... 31 



viii 
 

2.12 Earning Per Share (EPS) ..................................................................... 33 

2.13 Penelitian Terdahulu ........................................................................... 34 

2.14 Pandangan Islam Mengenai Jual Beli Saham ..................................... 41 

2.15 Kerangka Pemikiran Teoritis  ............................................................. 43  

2.16 Pengembangan Hipotesis .................................................................... 45 

BAB III : METODOLOGI PENELITIAN ........................................................ 51 

3.1 Populasi dan Sampel ........................................................................... 51 

3.2 Jenis dan Sumber Data ........................................................................ 54 

3.3 Metode Pengumpulan Data ................................................................. 55 

3.4 Definisi Operasional Variabel ............................................................. 55 

3.5 Metode Analisis Data .......................................................................... 57 

  3.5.1 Analisis Regresi Berganda ...................................................... 58 

  3.5.2 Uji Asumsi Klasik ................................................................... 59 

3.6 Uji Hipotesis ........................................................................................ 61 

  3.6.1 Uji-T ........................................................................................ 61 

  3.6.2 Uji-F ........................................................................................ 62 

  3.6.3. Uji Determinasi ....................................................................... 62 

BAB IV : GAMBARAN UMUM PERUSAHAAN ............................................ 64 

4.1 Sejarah Bursa Efek Indonesia ............................................................. 64  

4.2 Visi dan Misi Bursa Efek Indonesia .................................................... 67 

4.3 Struktur Pasar Modal Indonesia .......................................................... 67 

BAB V : HASIL DAN PEMBAHASAN ............................................................. 69 

 5.1 Deskripsi Objek Penelitian .................................................................. 69 

 5.2 Hasil Analisis Data .............................................................................. 69 



ix 
 

5.2.1 Analisis Statistik Deskriptif..................................................... 69 

5.2.2  Pengujian Asumsi Klasik ........................................................ 73 

5.2.3 Hasil Regresi Linear Berganda ................................................ 79 

5.2.4 Hasil Pengujian Hipotesis ....................................................... 82 

 5.3 Pembahasan ......................................................................................... 87 

BAB VI : PENUTUP ............................................................................................ 96 

 6.1 Kesimpulan.......................................................................................... 96 

 6.2 Saran  ................................................................................................... 98 

DAFTAR PUSTAKA 

LAMPIRAN 


