DAFTAR ISI

ABSTRAK

BAB |

BAB |1

BAB Il

PENDAHULUAN

1.1 Latar Belakang
1.2 Rumusan Masalah pPenelitan
1.3 Tujuan Penelitian____
1.4 Manfaat Penelitian

LANDASAN TEORI

2.1 Pengertian Pemasaran
2.2 Manajemen PemaSaran ..........ccoovrereeenieeieenenese s
2.3 Keputusan Pembelian_
2.4 Keputusan Pembelian Ulang
25 Brand Tillsh, R B === = = sEmwmwE .
2.6 Perceived Quality
2.7 Hubungan Antar Variabel
2.8 Pandangan ISIam ...
2.9 Penelitian Terdahulu .........cccoooviieiiie e
2.10Variabel Penelitian ..........ccccooveieeiiieiiee e
2.11Kerangka PemIKIran..........cocoviiiriiiniiiieie e
2.12Definisi konsep Operasional Variabel..............ccccooviivienn
2.13Hipotesis Penelitian ..........c.ccveieiiieiie e
METODOLOGI PENELITIAN

3.1 Lokasi dan Waktu penelitian...........ccccoeeveeiiiiiiieiie e,
3.2 Jenis dan SUMDBDEr Data........cccoceeeeieeiinieiieie e
3.3 Metode Pengumpulan Data............ccovierinieieneneneseseeeens
3.4 Teknik Penarikan Sampel.........cccocoiiiiiiiiinieee e
3.5 Tehnik Pengumpulan Data.............ccoovvieieiiieniieiiesieeeeeen
3.6 Tehnik Analisis Data...........ccvveiereerieiieieee e
3.7 Uji Kualitas Data.........cociviiiieiieiiieiic e

3.8 Analisis Linear Berganda ............ccocoveviiiiieieneneneseeeeen,
3.9 UJi HIPOLESIS....c.viiiiiiiiiiie et

Vi

Vi
Viii

0 ~N~N OO



BAB IV GAMBARAN UMUM TEMPAT PENELITIAN

BAB V

BAB VI

4.1 SejarahUniversitas Islam Negeri Sultan Syarif Kasim Riau....
4.2 Sejarah Fakultas Ekonomi dan limu Sosial.............ccccevvennen.
4.3 Visi, MiSi dan TUJUAN .......coiveieiieiieie e
4.4 Profil Perusahaan PT. KAO INdONESIia........ccccovvieiiiinneinnen,
HASIL PENELITIAN DAN PEMBAHASAN
5.1 Identitas ReSPONAEN..........cccveviviieiieiesie e
5.2 Deskripsi Variabel Responden ...........cccooeveiiiiniiininieeene
5.2.1 Responden Berdasarkan Jurusan ....... .....cccccceeveveinennnn
5.2.2 Responden Berdasarkan Semester .........ccccoeevvvverveinnnne.
5.3 Deskriptif Variabel...........ccccooeovieiiiiiiicceee e,
5.3.1 Variabel Brand TruSt........cccccveveiveneeiienieseeie e
5.3.2 Variabel Perceived Quality .........c.ccccoevvieieeieiieieeee
5.3.3 Variabel KeputusanPembelian ulang ............ccccoceevnienne.
5.4 Uji Validitas dan Reliabilitas.............ccccocevveieiiievciieceee s,
5.4.1 Uji ValdItas. ......ccooveiiiiiiiiiiisieeeee s
5.4.2 Uji Reliabilitas.........cccccvevieiiiiiiieiecse e
5.5 UJi NOrmMalitas.......ccoveieiieiiiiiiieiieseee e
5.6 Uji ASUMSI KIASIK .....ccoooviiiiiiiiiiiecece e
5.6.1 Uji AULOKOTEIASI........ccveiiiiiiiieiiieieic e e
5.6.2 Uji Heteroskadasitas.............ccecverreeieieesnciieseecie e
5.6.3 Uji MUItiKolINIEaritas. .........covveeeieieieie e
5.7 Regresi Liniear Berganda...........c.ccccoeeevieiieiiiieseece e
5.8 UJi HIPOTESIS ....cviiiiiiiieieie e
5.8.1 UjJiParsial T....ocooiveieiiiceecee e
5.8.2 Uji SIMUIAN F.oooiiiee e
5.8.3 Uji Koefesien Determinasi..........cccocvevveeeeireevieieeseenene
5.9 Pembahasan .........ccoooveiiiiriiee s
KESIMPULAN DAN SARAN
6.1 KeSIMPUIAN.......coiiiiiiiie s
5.2 SANAN.....c.eiiiiiiiieeee et

DAFTAR PUSTAKA
LAMPIRAN

vii



