
 

 

v 

DAFTAR ISI 

 

ABSTRAK ......................................................................................................  i 

KATA PENGANTAR ....................................................................................  ii 

DAFTAR ISI ...................................................................................................  v 

DAFTAR TABEL...........................................................................................  vii 

DAFTAR GAMBAR ......................................................................................  viii 

BAB I PENDAHULUAN 

A. Latar Belakang ..............................................................................................  1 

B. Batasan Masalah ...........................................................................................  9 

C. Rumusan Masalah .........................................................................................  9 

D. Tujuan Dan Manfaat Penulisan ............................................................  9 

E. Metode Penelitian.................................................................................  10 

F. Sistematika Penulisan...........................................................................  15 

BAB II GAMBARAN UMUM PT MUHIBBAH MULIA WISATA 

A. Sejarah PT Muhibbah Mulia Wisata ....................................................  17 

B. Struktur Organisasi PT Muhibbah Mulia Wisata .................................  19 

C. Aktivitas PT Muhibbah Mulia Wisata .................................................  22 

BAB III TINJAUAN TEORETIS 

A. Pengertian Strategi ..............................................................................  27 

B. Pengertian Pemasaran .........................................................................  28 

C. Pemasaran Jasa ...................................................................................  30 

D. Strategi Pemasaran .............................................................................  34 

E. Bauran Pemasaran (Marketing Mix) ............................................................    35 

F. Pemasaran Syariah.......................................................................................    40 

1. Konsep Pemasaran Syariah ...................................................................    40 

2. Karakter Pemasar Syariah .....................................................................    49 

3. Strategi Pemasaran Syariah ...................................................................    51 



 

 

vi 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN 

A. Strategi Pemasaran PT Muhibbah Mulia Wisata dalam meningkatkan 

jumlah jamaah umrah ...........................................................................  57 

B. Faktor Pendukung dan Penghambat Strategi Pemasaran  ....................  72 

C. Tinjauan Ekonomi Syariah Terhadap Strategi Pemasaran PT Muhibbah 

dalam meningkatkan jumlah jamaah umrah ........................................  74 

BAB V PENUTUP 

A. Kesimpulan ..........................................................................................  79 

B. Saran .....................................................................................................  80 

DAFTAR PUSTAKA 

LAMPIRAN 

BIOGRAFI PENULIS 

 

 

 

 

 

 

 

 

 

 

 

 

 


