
 vi 

DAFTAR ISI 

 

 
ABSTRAK .................................................................................................  i 

KATA PENGANTAR ...............................................................................  ii 

DAFTAR ISI ..............................................................................................  vi 

DAFTAR TABEL......................................................................................  x 

DAFTAR GAMBAR .................................................................................  xi 

BAB I PENDAHULUAN ..........................................................................  1 

1.1 Latar Belakang ..........................................................................  1 

1.2 Rumusan Masalah .....................................................................  6 

1.3 Tujuan dan Manfaat Penelitian .................................................  7 

1.4 Kegunaan Penelitian ..................................................................  8 

1.5 Sistematika Penulisan. ...............................................................  9  

BAB II TINJAUAN PUSTAKA ...............................................................  11 

2.1 Landasan Teori ..........................................................................  11 

2.1.1 Pemasaran…………………………………………………        11  

2.1.2 Manajemen Pemasaran……………………………………        12     

2.1.3 Pengertian Jasa .................................................................  13 

2.1.4 Karakteristik Jasa .............................................................  14 

2.2 Keputusan Konsumen........ .......................................................  15 

2.2.1 Tahap Proses Pengambilan Keputusan Pembelian 

          Konsumen .......................................................................  16 

2.2.2 Faktor-faktor yang mempengaruhi keputusan  

          Konsumen .......................................................................  20 

2.3 Persepsi  ....................................................................................  23 

2.3.1 Persepsi Kualitas ..............................................................  23 

2.3.2 Persepsi Nilai ...................................................................  25 

2.3.3 Proses Persepsi .................................................................  26 

2.3.4 Hubungan Persepsi Terhadap Keputusan 

         Konsumen ........................................................................  26 

2.4 Motivasi  ....................................................................................  27 

2.4.1 Hubungan Motivasi Terhadap Keputusan 



 vii 

         Konsumen  .......................................................................  30 

2.5 Lokasi  .......................................................................................  31 

2.5.1 Pentingnya Lokasi ............................................................  32 

2.5.2 Faktor-faktor Penentu Lokasi ...........................................  33 

2.5.3 Hubungan Lokasi Terhadap Keputusan 

          Konsumen  ......................................................................  34 

2.6 Pandangan Islam   .....................................................................  35 

2.7 Penelitian Terdahulu .................................................................  37 

2.8 Variabel Penelitian Dan Defenisi Operasional......................... . 39 

2.8.1 Variabel Penelitian ...........................................................  39 

2.8.2 Defenisi Operasonal Variabel .......................................  40 

2.9  Kerangka pemikiran .................................................................  42 

2.10 Hipotesis   ........................................................................  43 

BAB III METODE PENELITIAN ..........................................................  44 

3.1 Lokasi Dan Waktu Penelitian. ...................................................  44 

3.2 Jenis Data dan Sumber Data. ....................................................  44 

3.2.1 Jenis Data  .......................................................  44 

3.2.1 Sumber Data  .......................................................  45 

3.3 Teknik Pengumpulan Data ........................................................  45 

3.4 Populasi Dan Sampel ................................................................  46 

3.5 Analisis Data .............................................................................  48 

3.6  Uji Kualitas Data ......................................................................  49 

3.6.1 Uji Validitas .....................................................................  49 

3.6.2 Uji Reliabilitas .................................................................  50 

3.6.3 Uji Normalitas ..................................................................  50 

3.7 Uji Asumsi Klasik .....................................................................  51 

3.7.1 Uji Multikolinieritas .........................................................  51 

3.7.2 Uji Heteroskedastisitas .....................................................  52 

3.7.3 Uji Outokorelasi ...............................................................  52 

3.8 Regresi Linier Berganda ...........................................................  53 

3.9 Uji Hipotesis……………………………………………………        54 

3.9.1 Uji Parsial (Uji T) .............................................................  54 



 viii 

       3.9.2 Uji Simultan (Uji F) ........................................................  54 

3.9.3 Uji Determinasi  ..............................................................  56 

BAB IV GAMBARAN UMUM PERUSAHAAN ...................................  58 

4.1 Gambaran umum CV.Zam-Zam Honda Motor ......................... . 58 

4.1.1 Visi Dan Misi CV.Zam-Zam Honda Motor .....................  59 

4.1.2 Struktur Organisasi CV.Zam-Zam Honda Motor ............  60 

BAB V HASIL PENELITIAN DAN PEMBAHASAN.  .........................  61  

5.1 Karakteristik Responden. ..........................................................  61 

5.5.1 Responden Berdasarkan Usia ...........................................  61 

5.5.2 Responden Berdasarkan Jenis Kelamin ...........................  62 

5.5.3 Responden Berdasarkan Pekerjaan ..................................  62 

5.5.4 Responden Berdasarkan Lama Penggunaan ....................  63 

5.2 Deskripsi Variabel. ....................................................................  63 

5.2.1 Analisis Deskriptif Variabel Persepsi ..............................  63 

5.2.2 Analisis Deskriptif Variabel Motivasi .............................  65 

5.2.3 Analisis Deskriptif Variabel Lokasi .................................  67 

5.2.4 Analisis Deskriptif Variabel Keputusan Konsumen ........  69 

5.3 Uji Kualitas Instrumen Penelitian .............................................  71 

5.3.1 Uji Validitas .....................................................................  71 

5.3.2 Uji Reliabilitas .................................................................  75 

5.4 Uji Normalitas Data ..................................................................  76 

5.5 Uji Asumsi Klasik .....................................................................  78 

5.5.1 Uji Multikolinieritas .........................................................  78 

5.5.2 Uji Heteroskesdastisitas ...................................................  80 

5.5.3 Uji Outokorelasi ...............................................................  81 

5.6 Analisis Data Penelitian ............................................................  82 

5.6.1 Regresi Linier Berganda ..................................................  82 

5.6.2 Uji Secara Parsial (Uji T) .................................................  84 

5.6.3 Uji Secara Simultan (Uji F) ..............................................  86 

5.6.4 Koefisien Determinasi ......................................................  87 

            5.7 Pembahasan   ..........................................................................  88 



 ix 

 

BAB VI KESIMPULAN DAB SARAN ...................................................  90 

6.1 Kesimpulan ...............................................................................  90 

6.2 Saran ..........................................................................................  91 

DAFTAR PUSTAKA 

LAMPIRAN 

DATA RIWAYAT HIDUP 


